m 9:45 - 10:00 AM

PLAY BALL. CONNECT. LEARN. LEAD.

Welcome to GBTA Arizona Education Day
2026

September 9, 2026 Scottsdale Stadium 9:00 AM-4:00 PM

Banyan Room

Chair Board Chair Members
Ken Nahren Biz Anderson, Corrina Gallegos,
Manzo Youkhana Kenneth Moulaison, Johnny Young
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BUYERS ROUNDTABLE SPONSORED BY

Blockskye

WIFI SPONSORED BY AV SPONSORED BY PARKING SPONSORED BY

ADELTA % UNITED 55y
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Trade Show Supplier Showcase

“Meet the teams and explore their travel solutions, hosted by our trade show suppliers”

9:00-9:45 AM

* GBTA | Arizona



...,
1ST INNING 10:00 - 10:45 AM The State of Managed Travel: What's Working, What's Broken, & What's Next
Mike Qualantone, Founder & Partner, New M.O.

10:45 - 11:00 AM Morning Break

Generation Gap
11:00 - 11:45 AM Dorothy Dowling | Hospitality Commercial Leader, Strategic Advisor & Talent Thought Leader
Panelists: Dan Winters, Resideo, Elizabeth Anderson, AC Element, Corrina Gallegos, Hertz

4TH INNING G EV-U'ERHIEY 'l Networking Lunch & Sponsor Trade Show
Al Travel Innovation Shark Tank
1:00 - 2:00 PM
R _ BizTrip Al, Direct Travel, FCM
]

6TH INNING 2:00 - 2:15 PM Afternoon Break — Sponsored by China Airlines

Al Buyers Panel — Sponsored by Cerebri Al
7TH INNING 2:15 - 3:00 PM Cindy Lewis, Vice President, Customer Success, Cerebri Al
Panelists: Alicia King, Chevron, Kathie Gatchell, ASM, Kelli Erving, Equinix

8TH INNING 3:00 - 3:15 PM Closing Remarks & Wrap-Up
9TH INNING 3:30 - 4:30 PM Optional Stadium Tour

* GBTA | Arizona



The State of Managed Travel

“The State of Managed Travel:
What’s Working, What’s Broken,
and What’s Next”

10:00-10:45 AM

Mike Qualantone, Founder & Partner, New M.O.

Founder and partner with New M.O., an organization launched in 2025 to advocate for
travel management companies, global distribution systems and travel technology
companies. Before that, he spent 34 years at American Express and American Express
Global Business Travel, where he finished up as chief revenue officer in 2023.

*GBTA | Arizona



https://new-mo.com/

The State of Managed Travel

What's Working, What's Broken
and What's Next?

September 9, 2026

NEW

\ MO

© 2026 New M.O. | Private and Confidentia



Moving managed travel forward, faster.

NEW

\ MO,

An independent voice
for managed travel.

Working with key stakeholders - TMCs,
GDSs, tech firms

Established a CAB and working with
Travel Services Benchmark Network

Engaging with suppliers, OBTs and
other parties.

° Creating accountability.

° Telling “the rest of the story.”

Private and Confidential |



Core tenets of managed travel

Working with our CAB and TSBN, we've identified these six strategic imperatives as
core pillars of successful managed corporate travel programs. They serve as the

lens for New M.O. as we address matters in the managed travel ecosystem.

Trusted partnerships iii Traveler satisfaction

NEW
Traveler care ‘ M 0 y Scalable standards

Program visibility & Innovation with
performance integrity

Private and Confidential




Managed travel puzzle

There are many aspects to managed
travel that must come together to
oversee spend, service travelers,
provide duty of care, and capture
data and costs.

OTAs

Private and Confidential

Reporting

TMCs

Booking
Tool

Buyer /
Traveler

Supplier Direct

S
uo.un’os 5U!5;a\“3



Insight and open discussion on key topics

Change and challenges are accelerating, from legacy players and new entrants,
to new technology and emerging / deeper funded players

Agency
environment

~ Content

Industry
convergence

Private and Confidential



How are the newer entrants progressing?

The TMC challengers are morphing and looking more like traditional agencies with
evolving and changing perceived advantages

NAVAN

Hyper aggressive pricing
Emphasis on SEO

Now public — stock surged
Very strong growth

Promoting the strongest
access to content

Leisure [ OTA like front-end

Appear to have advanced Al
| process engineering

Getting closer to being
profitable

Now OK to be TMC, and with
70% supplier revenue

Private and Confidential

Blockskye

Partnership with K4B

Outsource servicing w/ Gant
and new FCM partnership

Supplier direct and payment
settlement are core elements

Creating more of a TMC-like
sales and client organization

Major PWC and Deloitte wins -
but kind of quiet lately

New move to payments and
loyalty — solution looking for a
problem?

Blockchain?

SIPOTTINI/ANI/A

Took 2+ years to get Amazon
operational

Direct Travel ATPI are testing
ground

Long road to making Avenir
operational — however, initial
feedback is positive

GBT + Concur may open other
agency [ OBT partnerships

Willing to work with agencies
But pressing client direct
Meta has moved to Egencia




Distribution

NDC noise dying GDSs seem to be Despite BCD / Are hotels now
down - with One solving better in the UA direct deal, most becoming the bigger
Order coming next current environment air content is back in issue?
the GDS
CONSIDERATIONS

« NDC not likely going away but MCP changing the game, may change how content gets delivered

« GDSs solving air better than in the past, accelerating Al solutions and offering MCP solutions

+ GDS functionality still core, outside of content access — aggregation, shopping, policy
management, etc. - which could lead to cost and Look-to-Book issues

 Hotels now following airlines’ NDC playbook on potentially more direct connects

« More TMC direct connects [ non-GDS bookings may force a change to the GDS model — buyers
likely end up footing the bill if it changes

Private and Confidential



Higher fares and rates will likely be maintained,
straining corporate budgets and overall cost

Content is king

Profitability and performance are stronger, except for American Airlines

- Delta continues to lead the pack, about to launch NDC solution, while
mostly in the GDS

« United less emphasis on direct connect as it chases Delta

« American has not recovered share and its financial performance
greatly lags the others

« Southwest is gaining as it continues its corporate and margin focused
plan

 Airlines are focused on maintaining higher fares while controlling
capacity

« Hotels focusing on loyalty rates and content differentiation vs. GDSs

« Hotel in strong position - ADRs, RevPar and capacity all improving

Private and Confidential 8



New Al integrations

GBT launches Egencia in BCD launches MCP
Claude and Al within Trip Source and
conversational solution invests in Amgine

CONSIDERATIONS

Navan integrated Al
solutions across their
booking and data
platforms

MCP and Al solutions
advancing with K4B,
Flight Centre, and across
TMCs and GDSs

* Increasing activity and announcements, but advancements, savings and returns will take time

- How will Al advancement affect OBTs? - again, only time will tell

 Bringing policy, travel preferences, and managed travel structure into Al will be no small task

« Amadeus research shows ~75% use Al in planning, but less than 25% want it for book & spend

« Recent GBTA research:

o 92% of travel buyers want predictive analytics for travel spend

o 89% want automated disruption management and rebooking

o 83% want conversational booking

o Yet 58% say Al has had little to no impact on their program so far

Private and Confidential




Industry convergence

The lower margin travel industry is seeing investments and b L‘Zl L
acquisition from deep pocket players who don’t necessarily " Booking ‘
Tool

need to make money from travel.

JPMC, Amex and Cap One use loyalty to move
from leisure to SME — global accounts next?

Amex buys Center, Cap One buys Brex, Ramp y o
acquires Juno and Citi partners with Navan g f\ <@
. 5 © _ =
What's next for OTAs after Expedia investment in card / Travel Payments /
GBT and K4B partnership with Blockskye? Y W | Expense

. Agency
Emburse partners with many key agencies

Google advances hotel bookings platform

Will Long Lake investment in GBT lead to other
private equity and tech players interest? \ |

Private and Confidential
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So where do we go from here?

Unfortunately, probably higher travel costs and continued uncertainty

But further investment, new players, and likely new partnerships
Probably some agency consolidation and moves to dealership models

Access to content issues likely continuing, as GDSs work to reaggregate
what was previously aggregated, but with cost transference

And hopefully cost and some issues offset by Al and process engineering gains

Private and Confidential
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Member Benefits — Get Involved

BOTTOM OF THE 1ST

* Professional Development _
. e Community Outreach
* Education

. Networking * Education/Programs

e Member Discounts * Education Day

. LeadershipOpportunities. Fundraising/Raffle

* Industry Advocacy ;ospl.tallty
* Scholarship Opportunities eetings .
* Membership

 Career Advancement
: * PAC Challenge

* Community Involvement S hi

* Volunteer Opportunities PONSOrShIp

e Resources and Information

_ GBTA | Arizona
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Morning Break & Networking

“Meet the teams and explore their travel solutions, hosted by our trade show suppliers”

10:45-11:00 AM

* GBTA | Arizona



GBTA Arizona Chapter Scholarships Awardeddn 2026

TOP OF 3RD

Scholarships for 2026 WINIT Summit

October 26th & 27th, 2026 in Dallas, TX

1. Direct winner - Melissa Angeroth @ SRP

2. Allied winner - Joy Miller @ Southwest Airlines

Scholarships 2026 Workforce Mobility & Travel Summit
November 9th & 10th, 2026 in Houston, TX
1. Direct winner - Joel Sanchez @ Hexagon

Scholarships - 2027 Legislative Summit
June 2027 in Washington, DC

1. Directwinner - Denise Truso @ Illumina
2. Allied winner - Kristine Bourdeaux @ FCM

m‘é GBTA | Arizona


https://url.us.m.mimecastprotect.com/s/OzgTC313rLI8ZwPKF9TZZiQx54e?domain=gbta.org/
https://url.us.m.mimecastprotect.com/s/r-gSC4x2vMCjryn5UoUGGi456U1?domain=gbta.org/

GBTA Arizona Chapter - All Access GBTA Scholarship

TOP OF 3RD

2 Scholarships

- 1 Direct Member
- 1 Allied Member

Timeline

- Registration Open September 9th

- Registration Closing — November 10th

- Winner Selected at - November 11t Board Meeting
- Winner Announced — November 18t — Holiday Event

m‘g GBTA | Arizona



3RD INNING

Generation Gap
“Stepping up: How the Generational
Gap is reshaping Business Travel”

11:00-11:45 AM

Moderator: Dorothy Dowling, Hospitality Commercial
Leader, Strategic Advisor & Talent Thought Leader
Panelists: Elizabeth Anderson, AC Hotel & Element e
Dan Winters, Resideo ¢ Corrina Gallegos, Hertz

é,,;/é GBTA | Arizona




2026 BOARD MEMBERS

Denise Truso - lllumina
President*

Joel Sanchez — Hexagon Autonomous Solutions
Vice President*

Mary Thompson Vitesse Worldwide
Chairman*

Dustin Walder - Enterprise Mobility
Treasurer

Dan Winters - Resideo Technologies Inc
Secretary

Brent Gumbert — Hilton Garden Inn North Phoenix
Director of Meetings

Kristine Bourdeaux® - FCM Travel
Government Relations Liaison

Kathie Gatchell - ASM
Director of Strategic Partnerships

Elizabeth Anderson — AC/Element Norterra
Director of Digital Media

Joy Miller* - Southwest Airlines
Director of Membership

Johnny Young — Citrine Marketing & Consulting
Web Manager

Nahren Youkhana*
Director of Education/Programs



END OF 3RD

3. & GBTA | Arizona ﬁwé -2();

BOARD NOM Nm u ubu

PRESIDENT - VICE PRESIDENT « GOVERNMENT RELATIONS ¢ MEMBERSHIP - DIRECTOR or EDUCATION PROGRAMS

=
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Nominations Open Today




Blockskye® Cerebri=

5&1 CH INA ,\‘ew
@@AI RLINES ‘2

The best carrier from Taiwan

Networking Lunch & Trade Show Supplier Showcase

“Recharge and Build Industry Connections”

11:45 AM-1:00 PM

* GBTA | Arizona



TOP OF 5TH Become a 2027/ Sponsor

Thank you to our 2026 Sponsers’ |

Diamond
Southwests °
Z
Business 7 Englne
Platinum
@SN > @ PIRect DY Concur

Gold

FCM B emburse ™ DoORDASH forBusiness ADELTA %

Silver

’/nié GBTA | Arizona

BECOME A
SPONSOR!

[=135

https://azbta.starchapter.com/catalog.php?cat=5




Al Innovation Shark Tank

“Travel innovators take the field to
bold ideas and practical solution

1:00-2:00 PM

Moderator: Mary Thompson, Chairman GBTA Arizona
- Executive Vice President of Global Sales Vitesse
Worldwide

Presenters: Tom Romary, Biztrip Al ® Brianna Conway,
Direct Travel ® Daniel Senyard, FCM

DIRECT

TRAVEL

BiztripAl
FCM

*GBTA | Arizona




Al Innovation Shark Tank

“Travel innovators take the field to
bold ideas and practical solution

Promising Concept — Third place; solid idea with
potential but to new. BIZtrIpAl

Tom Romary, Biztrip Al

*GBTA | Arizona



BiztripAl

Revolutionizing
Corporate Travel

An Al-powered assistant for every corporate traveler

Where Al meets human intelligence and human empathy




Your travelers hate the process. Finance hates the surprises.

The tools meant to help are old...and just add friction.

B.I’ZtﬂpA[ Confidential




The quiet cost of broke

Nobody talks about it at the board meeting. But everVonEESISuns

Sl 14 /5

X n

of travel managers say of hotel bookings happen wasted per trip on trip planning and average rating for the

booking is a fight outside your approved tools expense industry's leading platform

sztrprI Confidential 4



THE PRODUCT

Meet BizTrip Al

Where Al meets Human Intelligence & Human Empathy.

o~ -, -~ ' -~
Calendar-Native Planning [0 Books in Natural Language '  Dynamic Policy Engine
Trips start from the meeting, not a search bar. The Al reads your "Get me to Dallas before my Tuesday meeting." Flights, hotels, cars, 100% compliance without 1,000 audit rules. Enforces Policy Silently.
calendar and plans around your schedule. multi-city, all in one conversation. The Al only shows options that are in policy. Zero rejection loops.
@  Personalized Al Agent > Autonomous Spend Shield @

Sees the Whole Program

Learns preferences, loyalty programs, seat and airline choices. Every Fare watching, auto-rebook on price drops, unused-ticket recovery. Off-platform bookings captured.
search improves. The product pays for itself.

True total trip8dst visible.

BizTripAl



b External connec...
w Starred

® Channels

%, BizTrip Al

2 Apps

¢y 2 BizTrip Al

@ Messages  {J Addcanvas  +

BizTrip Al »

This conversation is just between @BizTrip Al and you. Check out their profile to learn more about them.

View Profile
Today ~
BixTrip Al 1
scepted your invitaton 1o join Slack take a second to say hello, Don't notify me about thes

Message BizTrip Al

FARA®@ D¢ B

BisTrip A)



http://drive.google.com/file/d/1Mmqu3K1Z6i_cqhY1ybb15r9tklh5S9Ey/view

Impact for Enterprise Accounts

Productivity gains, hard cost savings and better compliance delivered automatically.

Average program
cost reduction

+47% 1010)72

Post-booking Policy
savings compliance

BiztripA

DX

Faster Booking

200X

Better Look to Book




BizIripA\

Built by travel veterans. Backed by Al pioneers. Trusted by the Fortune 500.

Tom Romary
- Founder & CEO
Founded Yapta (acquired by Coupa). Former VP
Deem, VP Alaska Airlines. 20+ years in travel

technology. Duke Engineering, Harvard MBA

Valerie Layman
Chief Product Officer

CPO of Yapta; VP Product at Coupa. Travelport and
Orbitz Product Management.

BizTripAl

Scott Persinger
Co-Founder & CTO

Former Principal at Stripe, SVP Engineering at

Tatari. Founded SuperCog (Al tools). UC Berkeley

CS.

4 AIFUN

BAG
VENTURES

D

Andrew Ng

Co-Founder
Co-Founded Google Brain. Founded Coursera & Al

Fund. Stanford professor. One of the most

recognized names in Al.

sabre

—
—

RRE Ventures



Gaining Enterprise Traction

Scaling at Moderna. Pilot Users at 18 enterprise companies.

_____ @ Enterprise-grade deployment

Deployed with one of the world's most innovative pharmaceutical companies. Validating

Al-driven cost savings, policy compliance, and traveler satisfaction at enterprise scale @ Real savings being measured

(AIl US travelers now; moving to EMEA/UK in Q4 2026). O R

Jen Steinke - Travel Manager of Year (BTN)

Growth over time

® Booked trips Total bookings ® Searches

D S——

Partners: e Saore g‘.‘f‘IN I Lumo
TRAVEL ’

BizTripAl



MARKET OPPORTUNITY

$1.7 Trillion. Radically Underserved.

The largest enterprise spend category running on software built before the iPhone.

Spend $1.7T Global managed corporate travel spend

TAM SZOB Addressable software & services (OBT + TMC /tech + expense)

MODEL

Revenue $20/traveler/mo + Commissions + Partner Rev Share

The industry's leading platform has a 1.4 / 5 on Trustpilot.
The market is ready to switch. Acquisitions are confirming it.
AMADEUS Ehifln_k ST 3 36

TRCDE

ramp £ JUNo

BizTripAl



BiztripAl

A better traveler experi
productivity, and progra

Bizlrip

o Travelers get an assistant that handles everything.

(/] Travel managers get compliance without the conflict.

3005738 o3%s33e8"
. e

e R £

o CFOs love the visibility and savings on autopilot.

. 80 . "
° ° ° o '° .o' + e o.
tom@biztrip.ai e L
IR £ T S I e S

@ PR N o Rk
.: . .0 ° : .z ... - z‘
X § 3%




5TH INNING

Al Innovation Shark Tank

“Travel innovators take the field to pitch
bold ideas and practical solutions”

High-Interest Pitch — Strong second; sharks show
interest but want more

DIRECT

TRAVEL

Brianna Conway, Direct Travel

’mé GBTA | Arizona



DIRECT

TRAVEL

[ GBTA ARIZONA - EDUCATION DAY ]

Al: Beyond The Shiny Object

Trusted intelligence that runs deeper

-

Ll

Brianna Conway - VP, Technology Solutions - Direct Travel




DIRECT

WHERE WE ACTUALLY ARE TRAVEL

o of travel managers say Al has had
o little or no impact on their travel
' program to date.

Everybody shipped Al. Almost nothing changed.

Source: 2026 GBTA survey



DIRECT
THE PART EVERYBODY SKIPS TRAVEL

Capability means nothing
without confidence.

12% ) 63% 61%

say managing a global
program across regions is a
challenge

have a consolidated view of
their program from a single
data source

cite lack of consolidated
reporting as a top challenge

Source: 2026 GBTA survey




THE CAUSE

Legacy technology, assembled over decades.

Every seam is a place where data gets dropped, renamed, or duplicated.

“ HR
Hotel, Car, Rail Travel ProHle —_— User Profile

Suppliers (Air, I

\4

v > OBT Reporting

N
" \4
roii ‘\ x 4 b ';PP ova :
Quality Cont < _ 011ung >
" | Bl Tools "
Agent ’
(Phonem—p Rebookings ‘ Travel Iti =

I !
=
'Cancelatm l

g
Pl - [ ckeﬁn‘ -
Exchan;‘ 3

Aggregator = ]

OTA

s

\4

Disruption
Mgmt.

A 4

MiH-Office pod TM

. l WF Engine
I
v | v
> Reporting Orders —» Accounting ERP
Analytics




THE FOUNDATION DIRECT

TRAVEL

One instance, globally, for everyone.

One booking engine. One agent desktop. One system of record. One traveler profile.

Travel Suppliers Online Booking Tool Technology Providers
. Agent Desktop
Airlines Expense Management
Booking Engi
Hotels I Event Management
System of Record
Rail Services ¥ HR Systems
Rental Cars ) Contontl=ngiie Duty of Care
Open APIs BI

Traveler Profiles

No stitching. No normalizing. Clean at the so



DIRECT
HOW WE THINK ABOUT Al TRAVEL

Al without clean data is just noise.

And clean data without human judgment is just a faster wrong answer. It takes all three.

() () (+)

Al DATA HUMAN GENIUS

automates informs solves
the repeatable the optimal the exceptional

Better data creates better Al. Take any one a



DIRECT
WHERE IT SHOWS UP TRAVEL

Avenir Al shows up differently
for each person in your program.

@ TRAVELER It tells you why it's recommending this — not just what.
@ ADVISOR The Al does the work. The human keeps the final say.
@ TRAVELMANAGER Recommendations today. The power to act on them next.

-




Traveler

One conversation. The whole trip handled.

Denver trip, Sep 18 - 21

SEA 10 DEN

N0 SIA

Better access creates better Al.

NYC, Nov12-15 v

o Brooklyn next Tue-Thu, | want the
nicest room within my company policy

Sure, here are the best hotels in Brookiyn
under $400/night. Al options are 4-star, fully
refundable and earn loyalty points

Hilton Brooklyn New York
@ Eligible for H¥ton Honors

DIRECT

TRAVEL

Expert on the traveler, their
company, and every city

Contextually-aware rebooking
when plans change

Humans always one tap away




DIRECT

PERSONA 02 TRAVEL

Advisor

Co-pilots reduce handling time, freeing advisors to focus on more complex traveler needs.

Task Dashboard [t Sk
Insights aeO Rendiashove trsahold. | s ° Traveler, policy, and fare
M\ N OO : 2 : context on one screen
Exchanges, credits, and name
changes automated

Agents freed for the work Al
cantdo

Better access creates better Al.




DIRECT

TRAVEL

Travel Manager

Ask Avenir turns program data into decisions, not reports.

© Insights One global data set, no

stitching or normalizing

Booouni  DEMD OBG w3

Back Ba sl § Hislel M gatated futes

Ask a question, get the answer
in seconds

Hotel Megotiated Rates WiTuat is this KT

Witry i% this KPI smportant?

pans Governed by design: security,
Ideas to Improve Megotiated Rates: p rivq Cy’ access

For Bew York (highest geiorityl

Better access creates better Al.




WHERE THIS LEAVESUS &4 rraveL

Al will continue to evolve.
The foundation determines what it can do.

Al " DATA
to automate the repeatable | to inform the optimal

Better data creates b

© D\REChy

UMAN GENIUS
e exceptional



Thanky

Bri Conway
VP, Technology Solutions - Direct Tr
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5TH INNING

Al Innovation Shark Tank

“Travel innovators take the field to pitch
bold ideas and practical solutions”

Grand Slam Golden Glove
Deal Secured — Top spot; investors would “fund this FC I I
today”

Daniel Senyard, FCM

m‘é GBTA | Arizona



FCM

Bringing simplicity and intelligence to corporate travel.

Daniel Senyard
SVP Al and Innovation
Daniel.Senyard @fctg.ai




01 — THE PROBLEM

Travelers didn't sign up to fight software.

Their actual job

Close the sale. Meet the customer.
Run the site inspection. Negotiate
the deal.

The job the tools force on them

Re-entering preferences and flight
details that already live in their
calendar, their inbox, and every
past conversation.

oncur [¢] Requests  Tra

e Expense nvoice

e v §
- 1 ]
AP Concur IC] fnon ow g

llo. Ann New Authorzaion  Purchase Payment Avatiadie Open
Requests Requests Requess  Expenses Rapons

> SEARCH ALERTS

Q) Your credit card Corp Card, ending with 5000 expres on 1272100XX 12 + g [

Booking for myseif | Book for a guest
Q) Your United States of America passport expies on 128724

1 2=200 @ Youhave unused ickets

ixed Flight/Train Search

m:m‘gw = One Way wacy | COMPANY NOTES
- Have you ried SAP Concur Nobie?

VIR - Newark loft Al - Newark, NJ B
= e Go Virtual with the
B SAP Concur Cloud. .

=3 MY TASKS

02 st




THE INSIGHT

Simple tools don't scale. Scaled
programmes aren't simple.

Corporate travel should be simple. It rarely is.



02 — THE VISION

One brain. Every touchpoint.

Every email processed. Every chat answered. The app and the headless surfaces — all powered by
the same brain, so every interaction makes the next one smarter.



03 — THE DISRUPTION - BEFORE

Flight delayed. TMC silent. 20 minutes on
hold. A chatbot that knows nothing about
you. Then a human who doesn’t either.

The experience your travellers get depends on which channel they happened to tr




THE DISRUPTION - AFTER

Sam sees it
before you
do. And
rebooks
before you
ask.

Context doesn't disappear.
It travels with you.




This isn't roadmap.
It's shipping.



]

7 ATHENA
@ All Groups 4 ] Tue 8 Sep 2026 b Today ) PING  Events & Admin 2 Daniel Senyard
Nt troubl

NEED ATTENTION NOW ) .
@ Critical 6 Significant 5 Minor 8 @& 5B6 on track - nothing else needs you
Disruptions a All flights 702 Active 19 Resolved 97 Al
Cancelled Sarah Rilling Hall
» CRITICAL k
t al: 1 .:»a UABE® IAH LHR
Cancelled Mesbah Khan
» CRITICAL
I 2en cancelle KL181l6 LHR AMS
Cancelled Laurens van Seventer
« CRITICAL
I . 1 E KL996 LCY- AMS
Cancelled John Davidson
s CRITICAL
I incelle KL99& LCY AMS
Cancelled Thomas Hodge
s CRITICAL
I incelle == U2865 LGW GLA
Cancelled Alexander Hierl
» CRITICAL
I incelle KL1816 LHR AMS
Returned to gate . cwerten Caroline Parry
SIGNIFICANT
hit re E — BA1558 LHR RDU
Returned to gate DIVERTED Laura Nuttall
SIGNIFICANT

it E E F — BA1550 LHR RDU

Long delay SCHEDULED Alessio Rosetti Zannoni
SIGNIFICANT

ht delay 5t - BA948 LHR MUC

Long delay SCHEDULED David Kenyon
SIGNIFICANT
I I == U2B8386 BOD LGW
Long delay . scuebuLeD Sarah Raitt
SIGHIFICANT
I Y 1.1t - BA1320 LHR ABZ
Off course (minimal) FLYING Bruce Meadors
MINOR

I NS A - B e e rack ir - heas a ed pls £ @HNIQB] SMF-SAN



Al, working right now

DA s

EMAIL

CATEGORIZATION Emails classified
| 125,418
DISRUPTION travelers tracked
TRACKING
&
- 89,199
VIRTUAL total conversations

ASSISTANT

20,000

Hours Saved

206

Entities

51,233

active travelers

52

Markets

5.3%

escalated to a human



|
How can | help you?

N your Paris trip

Search hotels for your upcoming journey

eck visa requirements for Russia
Review visa details needed for your
upcoming travel to Russia

Update missing mandatory fields for a
hassle-free booking experience

(@) Photo @ File




Not a narrow FAQ bot

158 distinct topics handled, across the full traveler journey

Itinerary details

View trips

Modify existing

Flight search

+153 more topics

15%

10%

7%

6%

rest



With the scale & expertise to match your ambition

0
e )

——

[IDH 0 0 O

(A W -

/_N
Tech Investment FCTG Turnover Employees Q6 %
150, 22:.. 6,000

Customer retention

93%

Service 1st Average global SLA
approach
Great
Place
To
Work.

& Commitment 9 7
Country global %

footprint Average VIP SLA




Transparent Personalization

O {LMore trips, more data

Sam|||

I want to manage my preferences
Here's everything I have saved — three sections, allyours to change.

Travel identity
- /) More trust, more

V/ . .
~ U adoption, better control /. Sharper intelligence

Travel habits & preferences

Conversational insight

r

If you'd like, I can help remember, update or forget anything inyour preferences .

‘o) Better journeys, better

) 2 s s
: . </ decision makings
I usually prefer to arrive one day earlier




Meeting travelers where they work, today

cr

stay. Tips should be included in this allowance

Receipts are required for reimbursement, and the allowance can be pooled across your total nights away. For more
details, check your local Operational Expense Guide or ask your travel arranger if you need clarification

How can you

Bhupesh, here's what | can help you with
- Find your upcoming trips and booking details - Share flight, hotel, and car info « Track travel disruptions and alerts -
Provide travel policies and tips - Connect you with support if needed
Just ask about any trip or travel need—I'm here to make your journey smoother! Want details on any of these?

How Can | access my profile?

Bhupesh, you can manage your travel profile directly in the FCM Platform or mobile app
Check out this guide for step-by-step instructions jat OUr PRI CM Platf (opens in new tab)
Need help with profile issues or updating details? Here are some useful article

Does this answer your question about accessing your profile?

Does this answer your question about accessing your profile?

Yes, all clear No, need more help

Hey Sam

Hey Bhupesh! How can | help with your travel toda

Hi! I'm Sam, your Al travel assistant

u can ask me about travel policies, trip details, booking help, and more
Type a message to get started!



 HEADLESS ACCESS

 Delivering Sam’s value and workflows in tools employes are already using

T oo
)

Claude o

Customer Al Agent

*. [ ]
Gemini
Native API MCP IVICP/AZA
FCM |



05 — CLOSE

Sam isn't an app to remember to open. It's a brain
that shows up everywhere you already are.



Join us as we take

F c M travel from tiresome to

touchless.



Mark your Calendars! HOST AN
EVENT!

November 18™ — Final ‘26 Meeting
Holiday Gathering

Interested in becoming a Host
for the 2027 Program Year?

*GBTA | Arizona



o ommne
gr(! CH INA ;eAM‘
@Al RLINES ‘2

The best carrier from Taiwan

Afternoon Break & Networking

“Mound visit brought to you by China Airlines”

2:00-2:15PM

* GBTA | Arizona



Al Buyer Panel

“Insights from travel managers putting
Al to work™

2:15-3:00 PM
Moderator: Cindy Lewis, VP Customer Success,
Cerebri Al

Panelists: Alicia King, Chevron e Kathie Gatchell, ASM
e Kelli Erving, Equinix

Cerebri2

*GBTA | Arizona




a\::é GBTA | Arizona

Closing Remarks We Value Your Feedback! Your input helps us
“Thank you for attending GBTA Arizona 2026 Education Day” improve future programs and events.
3:00-3:15PM
Please complete today’s Education Day Survey
to share your thoughts.



BOTTOM OF 8TH

Follow Us on LinkedIn!
Stay up to date with GBTA Arizona events,
photos, and industry insights.

Thank You for Being Part of Our Community!
Together, we continue to grow and learn.

m‘é GBTA | Arizona



* GBTA | Arizona

Thank You & Optional Stadium Tour

“Thank you for participating, attending and sponsoring GBTA Arizona 2026 Education Day”

3:30-4:30 PM



Blockskye’ Cerebri=

S» CHINA o3 .-- ca.® ¢

AIRLINES 7 K theparkingspoc K-
'. . at . ~Ma

The best carrier from Taiwan

ADELTA & "=
% BiztripAl
DIRECT M—

DIRECT -2z Hertz

eLATee Southwests g
{:‘\éGBTA ' Arizona 2" PROVIDER
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